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Colgate-Palmolive Fast Trac
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s Two Years-Rotate Through
- Finance
- Manufacturing
17-12 - Marketing
- Market System
— Ad Agency
— Marketing Research
— Product Management

Seven Months in Sales
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Trip with Company Mentor to Foreign Subsidiary

upon Completion of Two Years.

Foreign Posting - not Paris but Brazil, Zambia or some third world
Second Foreign Posting Possible

Return to Domestic Market
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