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Boeing Co. ...

percent of revenuas

1995 $19.5 billion revenues

2003 550.5 billion revenues

B Boesing Commarcial Alrplanes
B Bosing Integrated Defense
Systams and other businesseas

During the past eight yvears,
the leaders of this company
hawe built an asrospace
aenterprise of unrmvaled balance
and breadth.
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¢ Burger King

— Today, there are more than 349,600 BURGER
KING® employees in more than 11,220 locations
worldwide.

— In December 2002, Diageo sold Burger King
Corporation to an equity sponsor group
comprised of Texas Pacific Group, Bain Capital
and Goldman Sachs Capital Partners. This
marked the first time in more than 35 years that
Burger King Corporation was a privately-held
company.

5% X ﬂx)
g e
Your Learnlng rtner



B (= 3 R 9 2 l e

o Pillsbury

RS

DN N . _Y _,[
% F[H%E gja'ééﬁ‘?
Your Learning Partner

ucation



Education
~: Invented Here, Made Elsewhere

Videotape Recorders

Machine Tools

i

Semiconductors

0 20 40 60 80 100
e kK EBLL . X By
)F?[—I i IJ’Jartner

YOU r Learni ng Copyright © 2002 by The McGraw-Hill Companies, Inc. All rights reserved.



% Education

IR, 2 SR ] 8

B B R BIYANE BivterE

i S (FFE™) il (F15569) (F15369)
L Fu A 5 (ExxonMobil) 115,464 71.8 62.7 63.9
4 BT (1B M) 50,377  57.5 49.6 43.7
?E’i—ﬁi—%ﬁl(Ford Motor) 50,138 30.8 N/A 44.2
iE_]E'J?—%;EII(GeneraI Motors) 46,485 26.3 55.3 38.0
iﬁ]E'J”F-:ﬁT{J'(General Electric) 35,350 31.7 22.8 47.4
3 JiE|(Texaco) 32,700 77.1 54.1 45.2
ferz & Bi(Citigroup) 28,749 35.1 N/A 41.0
EPF}(Hewlett-Packard) 23,398 55.2 58.0 51.5
JT?&Eﬁtﬁr_ﬁ’ﬂj(WaI-Mart Stores) 22,728 13.8 8.2 36.0
%Lﬁl%qﬁ(Compaq Computer) 21,174 55.0 101.4 28.2
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1991 1.698.847.00 5,659.375.00 30.018%
1992 2.047.963.00 6,070.,793.00 33.735%
1993 2.239.032.00 6.475.155.00 34.579%
1994 2.456,006.00 6.914,552.00 35.519%
1995 2.949.679.00 7,351.244.00 40.125%
1996 3.176,625.00 7,787.626.00 40.791%
1997 3.481.685.00 8,278.451.00 42.057%
1998 3.693.269.00 8,630.871.00 42.791%
1999 3.917.445.00 9,112,981.00 42.988%
2000 4.618,084.00 9,698.107.00 47.618%
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